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i 0 GAMERS:
EXT GENERATION OF CASIN
- I\IMILLENNIALS & MOBILE GAMERS

2 out of 3 Millennials
have gambled at a casino
(or a casino website)
in the past year.

3 out of 4
\ Mobile Gamers
have gambled at a casino
(or a casino website)

in the past year.
.
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53Y% have participated
or would participate in
online gaming for real money
in addition to their casino
57% of the Mobile Gamer segment g experiences.
are already playing online casino-type

games on their mobile phone 25% of those who have
compared to 48% of Millennials. not gambled in the past

year say they don't visit
casinos, but would game
online for real money.

Of all Casino Gamers, traditional or online, _
44% spend at least $250 gambling 'f X 44% of men
while 19% spend at least $1,000. "' o have gambled at an
online casino or
poker room with real
money compared to
23% of women.

One online casino brand
' kes the Top 4
Of those that have gambled inrgfasj ;vjaregg:s
online for real money, 1 Caesars (NJ) '
26% spend at least $250 2 Trump Taj Mahal (NJ)
while 7% spend at least $1,000. 3 Harrah's Ac (NJ)
4 Pokerstars (online)

About the study: Two distinct target audiences were surveyed for this study for a total of 500 respondents living in Eastern USA.
250 respondents were identified as Millennials age 21-34 while another 250 were identified as Mobile Gamers who are age 21+
and have played mobile games online on their phone several times in the past 14 days. The survey was conducted by The Halo Group on May 18, 2015.




