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Ever wonder what the heck an EPK is?  
How about an IMT?

And, what the heck is B-roll, anyhoo? 

Ever wish a mid-sized agency would curate 
a handy dandy collection of marketing terms, 

so you could toss them around at your next big meeting, 
instantly reducing the room to marketing term noobs? 

Well, better clear some time this weekend.  
Tell the kids to hitchhike to Pee-Wee football,  

because it’s finally here: The Halossary.

The Halossary
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ABOUT US

The Halo Group is a marketing communications and branding agency that brings 
experts in business, branding, advertising, and public relations together to work 
as a single team. Halo helps companies with every experience that a customer

has with their brand. The Halo team works alongside a select group of
international, national and regional clients.

 
Halo’s work has been honored with some of the industry’s top awards:

the Telly, Webby, and Internet Advertising Competition Awards 
but, more important, these campaigns are building relationships around the globe.

 
Founded in 1994, The Halo Group is an independently owned agency,

headquartered in New York and is a member of
AMIN, PRSA, NAWBO, and a recognized MWBE.

Visit thehalogroup.com for more information.
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ABANDONMENT
The act of discontinuing a marketed product. The criterion for 
this decision is the same as for a new product: net present 
value of the product’s estimated stream of future earnings. 
(Marketing) Term used to describe when customers shop 
online, but fail to complete a purchase. (e-commerce)

ABSOLUTE URL (UNIFORM RESOURCE LOCATOR)
A web address that contains all the information necessary to 
find a resource using the following format: scheme://server/
path/resource.

ACCULTURATION
A merging of cultures as a result of prolonged contact. The 
term has become associated with the description of the 
Hispanic marketplace, specifically with second and third 
generations.

ACTIVATION
Generating consumer interest by allowing consumers to use 
a product or experience a service. In this way, the brand’s 
value is “activated,” or realized by the consumer, who then 
connects the value with the brand and walks away with a 
strong impression.

ADI (AREA OF DOMINANT INFLUENCE)
Region where the population can receive the same television 
and radio offerings, for example: New York ADI constitutes 
all counties in New York and New Jersey where stations 
originated in New York are viewed. ADI was the creation of 
Arbitron, and with the acquisition of Arbitron by Nielsen their 
designation of geographic area by DMA (Designated Market 
Area) has become the standard, with ADI now phased out.

ADVERTORIAL
A paid advertisement that takes on the look and feel of 
editorial content. See also Native Advertising.

AFFILIATE MARKETING
Online marketing strategy where businesses or brands 
reward affiliates for performance measures, such as sales, 
clicks, registration or a combination of these.

AFFILIATE NETWORK
An intermediary between publishers and brands that allows 
websites to reach a larger audience by promoting 
all programs in their network. An example of this would 
be a blog with affiliate banners on the side related to the 
blog content.

AGENCY TRADING DESK
A centralized organization that manages programmatic, 
bid-based digital media and audience buying. Works as an 
agency’s internal “center of excellence,” supporting agency 
teams wishing to tap into this new buying model on behalf of 
agency clients.

AJAX
A group of related web development techniques that 
allows for the updating of content on a web page without 
completely reloading the page.

ALGORITHM (GOOGLE)
A program used to rank web pages for a given search query. 
Algorithm’s vary by the type of search and are changing 
every day.
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ANGLE
The emphasis chosen for a story pitch. 
(Public Relations)

AOR (AGENCY OF RECORD)
An advertising agency that is contracted by a corporation to 
lead marketing communications functions on behalf of its 
clients.

API (APPLICATION PROGRAMMING INTERFACE)
An API is code that makes data and/or functionality from 
one website available for use in other applications. It allows 
developers to connect to other services to read/write data. 
For example, the Facebook API is implemented by websites 
and by mobile phones to interact with Facebook. This lets 
applications “Like” stuff, post photos, and request access 
to your Facebook info-all without having to go to facebook.
com. That little Facebook share button-everywhere? That’s a 
Facebook API endpoint right there!

ATF AND BTF (ABOVE-THE-FOLD) 
AND (BELOW-THE-FOLD)
These terms actually stem from print advertising and refer 
to the space on the page where the ad unit is displayed. 
Articles or ads placed ATF are more valuable because they 
are thought to be more widely seen and interacted with 
by the user, but programmatic buying is changing that and 
viewability is the new craze.

AUDIENCE
The people (or homes) reading, listening to, viewing, 
or seeing a particular media vehicle.

AUTHENTICITY
The quality of being genuine, often considered a powerful 
brand attribute.

AVATAR
A brand icon designed to move, morph, or otherwise operate 
freely across various media. A virtual representation of a 
person/entity online.

AVERAGE FREQUENCY
The average number of times a home or person who is 
reached sees an ad in the campaign.

AVERAGE PAGE DEPTH
The average number of pages visitors view on a site during a 
single viewing session.
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B-ROLL
Video provided to broadcast outlets for background 
story footage.

B2B (BUSINESS TO BUSINESS)
A business that markets to other businesses or to its trade, 
such as a manufacturer to its retailers.

B2C (BUSINESS TO CONSUMER)
A business that sells products to consumers.

BABY BOOMER
A cultural term referring to a person born post WWII during 
a time when birth rates increased significantly or “boomed.” 
Baby boomers were born between 1946 and 1964.

BACKGROUNDER
A brief review of an organization’s history, mission, financial 
support, or other information provided to the media with 
other publicity materials in order to supply basic information 
that may be used in a news story. It is also known as a 
Fact Sheet.

BANNER/LEADERBOARD, RECTANGLE, 
TOWER/SKYSCRAPER
Technically not one term, but you need to know this stuff! 
These terms refer to standard digital ad units. Banner 
(728x90), Rectangle (300x250) and Tower (160x600).

BARTER
The practice of trading time or space in advertising media for 
merchandise or other nonmonetary forms of compensation.

BASELINE METRICS
Metrics providing the basic for comparisons between past 
and present performance.

BEHAVIORAL TARGETING
The practice of targeting and serving ads to groups of 
people who exhibit similarities not only in their location, 
gender, or age, but also in how they act and react in their 
online environment. Behaviors tracked and targeted include 
website topic areas they frequently visit or subscribe to; 
subjects, content, or shopping categories for which they 
have registered, profiled themselves, or requested automatic 
updates and information, etc.

BHAG
A “Big, Hairy, Audacious Goal” designed to focus an agency.

BIG DATA
Big Data is essentially a rebranding of “normal” data. There 
is largely nothing new in the data available itself, but with the 
evolution of computer processing and storage subsystems it 
has become possible to not only store and interface with the 
entire data set, but increasingly take advantage of it in real 
time, enabling real-time decisions around audience behavior, 
impression valuation, and user response prediction.

In our industry, big data is such a hot topic because 
customer data needs to be addressed effectively to improve 
the consumer and advertiser experience through better 
personalization and targeting. It is necessary to understand 
all of a user’s interactions with web pages and apps, ideally 
across all the devices they use to access your content.
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BIT.LY
Bit.ly is a free URL shortening service that provides statistics 
for the links users share online. Bit.ly is popularly used to 
condense long URLs to make them easier to share on social 
networks, such as Twitter.

BITCOIN
Bitcoin uses peer-to-peer technology to operate with no 
central authority or banks; managing transactions and the 
issuing of Bitcoins is carried out collectively by the network. 
It is a form of digital currency used to send digital coins 
or “Bitcoins” via the Internet. People can use these coins 
through a digital process called “mining.”

BLAMESTORMING
Sitting around in a group, discussing why a deadline was 
missed or a project failed, and who was responsible.

BLOG
Blog is a word that was created from two words: “web log.” 
Blogs are usually maintained by an individual or a business 
with regular entries of commentary, descriptions of events, 
or other material, such as graphics or video. Entries are 
commonly displayed in reverse-chronological order. “Blog” 
can also be used as a verb, meaning to maintain or add 
content to a blog.

BLOGGER
Refers to either (1) a person who writes a blog or (2) a free 
blogging platform owned by Google that allows individuals 
and companies to host and publish a blog, typically on a 
subdomain. Example: yourblogname.blogspot.com.

BOILERPLATE
A specific piece of text/copy that can be used without being 
changed, often in reference to the short description of a 
company/product added at the end of a press release.

BOOKMARKING
Bookmarking online follows the same idea of placing a 
bookmark in a physical publication-you’re simply marking 
something you found important, enjoyed, or where you left 
off to continue reading later. The only difference online is 
that it’s happening through websites using one of the various 
bookmarking services available.

BOTTOM-UP MARKETING
Customer-driven marketing, as opposed to top-down or 
management-driven marketing, that is mainly driven by the 
employees of a company.

BRAND ALIGNMENT
The practice of linking brand strategy to 
customer touchpoints.

BRAND AND BRANDING
A customer experience represented by a collection of images 
and ideas. Brand recognition and other reactions are created 
by the accumulation of experiences with the specific product 
or service, both directly relating to its use, and through the 
influence of advertising, design, and media commentary. A 
brand is identified by an explicit logo, fonts, color schemes, 
symbols, and sound, which may be developed to represent 
implicit values, ideas, and even personality.
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BRAND AUDIT
Gaining a fundamental understanding of where a brand 
stands at its current state by having an in-house team 
or outside agency appraise various aspects of its value, 
including public relations, positioning, demographics, social 
media, dashboards, profits, etc.

BRAND AWARENESS
The extent to which consumers are familiar with a brand and 
its particular services, goods, media, and content. Brand 
awareness enables marketers to quantify levels and trends in 
consumer knowledge and awareness of a brand’s existence.

BRAND COMMUNITY
The network of people who contribute to building a brand, 
including departments, external firms, industry partners, 
customers, users, and the media.

BRAND COUNCIL
A committee formed to assess and guide a company’s 
brand-building process; sometimes called a creative council.

BRAND EXPERIENCE
All the interactions people have with a product, service, 
or organization; the raw material of a brand.

BRAND GAP
The gulf between business strategy and 
customer experience.

BRAND LOYALTY
The strength of preference for a brand, compared 
to competing brands, sometimes measured in 
repeat purchases.

BRAND MANUAL
A document that articulates the parameters of the brand for 
members of the brand community; a standardized set of 
brand-building tools. Related Terms: Brand Guidelines, 
Brand Toolbox.

BRAND MAPPING
Participants place different brands on a map with dimensions 
that may include perceptions of price, quality, availability, 
etc. This allows people to see the brands in relation to one 
another, as well as differences in customer perceptions 
vs. reality.

BRAND TOOL BOX
The process of selecting words related to a particular product 
or brand and then matching them to advertisements so the 
ads appear according to the website content.

BRAND TRIBE
A network of different people united by a shared belief 
regarding a specific brand.

BRANDED ENTERTAINMENT
Integrating product, service, or organization information 
into various forms of entertainment (i.e., TV or radio 
programming).

BROAD MATCH
In this kind of match, you can use keywords or phrases that 
enable your ad to be shown for any query string containing 
similar keywords or phrases anywhere in the string. For 
example, if your keyword is dark chocolate, then using a 
broad keyword match you can use it to get your ad displayed 
for any query that contains dark chocolate, such as melting 
dark chocolate, dark melting chocolate, finding dark tasty 
chocolates, and so on. See also Exact Match.
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BROADCAST TELEVISION
Refers to the transmission and reception of terrestrial 
television signals. 

BUNDLE
Several complementary products offered for sale as one.

BUZZ MARKETING
Creating a positive buzz and excitement around a product 
or service so that consumers are talking about and getting 
hyped for its release or purchase.
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CABLE TELEVISION
A system of television reception in which signals from distant 
stations are picked up by a master antenna and sent by cable 
to the individual receivers of paying subscribers.

CANNIBALIZATION
When a producer introduces a new product that results in 
lowered sales and decreased revenue of another product 
they already had out.

CHALLENGER BRAND
A brand or company in an industry where it is not the leader 
of its category. For example: Spotify is not the leader in 
music distribution but is challenging other competing brands.

CHANNEL MEDIA
Various forms of distributing media, such as newspapers, 
mobile, out-of-home, blogs, television, and radio, etc.

CIRC (CIRCULATION)
The actual number of copies of a publication that are 
distributed. Paid circulation refers to the number of copies 
that are purchased by readers. This number is audited by 
third-party auditors for accuracy.

CIRCLES
Clusters of a user’s friends on Google+, meaning you can 
group certain people you choose to connect with on your 
Google+ into a certain Circle such as colleagues, college 
connections, family, etc. When you want to share content 
with only these individuals, you include that specific Circle in 
your post sharing options.

CLEARING HOUSE
A central processing location where coupons or sales 
promotion offers are collected, analyzed, and sorted for 
payment or fulfillment.

CLICK FRAUD
When an automated script or person imitates legitimate 
clicks on a pay-per-click ad in order to illegally boost data 
and revenue. This tactic is also commonly used to drain 
advertising budgets of competitors.

CLICK-THROUGH
Measuring the success of an online advertising campaign 
by recording the number of users who click the link and 
subsequently view the ad.

CLICK-THROUGH RATE (CTR)
Measuring the success of an online advertising campaign by 
recording the number of users who click the link in relation 
to the number of viewers of the ad.

CLICKS
Number of times a banner, image, or link is clicked on.

CLIPS
Stories that ran in the media.

CLOUD
A place where people can store files and data without the 
risk of losing it on their personal computers or on their 
physical drives.
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COMPOSITION
Demographic makeup of the audience. Defines the media 
vehicle audience characteristics.

CONCEPT MAP
A diagram showing the connections among a set
of concepts.

CONCEPT STATEMENT
A brief description of a new product or idea.

CONCEPTUAL NOISE
Cognitive clutter arising from too many messages or 
meanings; any competing ideas that undermine.

CONTENT MANAGEMENT SYSTEM (CMS)
A software system that enables users with relatively little 
understanding of the web to author websites, create content, 
and manage publications. WordPress is a popular examples 
of this.

CONTEST
Promotion in which (unlike in a sweepstakes) participants 
compete for prizes by accomplishing something that requires 
skill. Although no fee is charged for participating in a contest, 
a certain number of proof-of-purchase tokens (such as bottle 
caps or empty packages) are often required to accompany 
each entry.

CONTEXTUAL ADVERTISING OR CONTENT 
ADVERTISING
Keyword-triggered advertising that is automatically served or 
placed on a web page based on the page’s related content.

CONTINUITY
Resurfacing and building upon ideas previously introduced 
in a brand.

CONVERSION
A desired website visitor transaction or submission 
of information. Common examples include purchase, 
subscription to the company newsletter, request for or 
download of information.

CONVERSION RATE
The percentage of site visitors that get converted from 
merely browsing a site to actually purchasing products or 
creating a more meaningful connection with a brand, such
as submitting a form.

CORE COMPETENCIES
A set of capabilities (typically two or three) that gives
a company a strategic advantage

CORE IDEOLOGY
A combination of core purpose and core value.

CORE PURPOSE
The value a brand has in the lives of its consumers.

CORE VALUE
Attitudes and beliefs at the core of a culture or brand.

COST PER ACTION (CPA) OR COST PER LEAD (CPL)
Action or Lead mean exactly that; some type of action or 
lead resulted from the display of the ad, such as a sale or 
registration obtained.
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COST PER CLICK (CPC)
The amount paid every time someone clicks on
an advertisement.

COST PER POINT
The cost of delivering one GRP. (One percent of
a population group)

COST PER THOUSAND (CPM)
The cost of delivering one thousand impressions within
a defined target.

COVERAGE
Percent of target demographic exposed/reached.

CRISIS MANAGEMENT
Dealing with an event that threatens to harm a company,
its employees, and/or its stakeholders.

CRM
Customer Relationship Management

CROSS-PROMOTION
Customers see promotion for two or more products or 
services in the same platform, for example: having the 
characters from the web series The Awesomes promote 
Jack Link’s Beef Jerky, and interact with the characters
from that brand.

CROWDFUNDING
The act of funding projects through the public or a group of 
individuals, generally through grassroots efforts or platforms, 
such as Kickstarter or Indiegogo.

CROWDSOURCING
Soliciting a large sample of people or a crowd in order to find 
services, funds, product ideas, content, etc. Crowdfunding 
via platforms such as Kickstarter and Indiegogo is a popular 
form of crowdsourcing.

CUSTOMER RELATIONSHIP MANAGEMENT (CRM)
Customer relationship management is a model for managing 
a company’s interactions with current and future customers. 
It involves using technology to organize, automate, and 
synchronize sales, marketing, customer service, and 
technical support.
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DASHBOARD
A technique that allows a quick overview of company’s 
vitality with real-time data of key performance indicators.

DATABASE MARKETING
Using databases of customers in order to craft personalized 
communications, such as emails promoting products
or services.

DATELINE
Place and date of an article’s origin that appears at the 
beginning of the first paragraph of a written document,
such as a press release.

DAYPART
Broadcast programmers divide the day into parts in
order to categorize which demographics are absorbing
their productions during different times of the day,
for example: primetime.

DEADLINE
A due date for deliverables, often falsely stated in order to 
keep agency production on time. (Advertising) Period of time 
that reporters and producers need to prepare stories and 
information for publication or broadcast. (Public Relations)

DEMAND-SIDE PLATFORM (DSP)
A system that allows ad buyers to manage multiple 
exchanges and accounts using only one interface. DSPs 
allow wide access to ad inventory, tracking, real-time bids, 
and ultimately a more simple way of creating and managing 
ad campaigns.

DESIGN MANAGEMENT
The practice of integrating the work of internal and external 
design teams to align brand expressions with strategic goals.

DESKSIDES
An in-person meeting at a journalist’s office/desk to 
introduce them to a new product/company. (Public Relations)

DESTINATION
A location that marketers, visitors, and community members 
focus on, whether it be physical or on the web.

DIGITAL NETWORK
A network of websites that are banned together by 
targeting criteria (e.g., demographic, behavioral, contextual, 
geographic, or psychographic).

DIRECT ADVERTISING
Communicating directly with the customer via personalized 
emails, phone calls, text messages, fliers, etc.

DISPLAY AD
Advertisements, usually with text, that appear in various 
forms, such as banners on the web or images next to 
editorial content in newspapers.

DISRUPTIVE INNOVATION
A new product, service, or business that redefines
the market.
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DISTRIBUTION
An organized network of agencies and institutions that link 
producers with end customers. (Marketing) The number 
of printed publications that are distributed. Distribution is 
broken out and audited (i.e., subscription vs newsstand).

DMA (DESIGNATED MARKET AREA)
A media market or marketing region where the population 
can receive the same television, radio, newspaper, or 
Internet content. These are measured by Nielsen Media 
Research. (See ADI)

DNA
Decision-making code derived from the intertwining of 
business strategy and brand strategy.

DYNAMIC CREATIVE
A customized version of a display ad that is automatically 
served based on targeting criteria. This can be as simple 
as versions by gender and geography, or as complex as 
including a name in the ad.
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EARLY ADOPTER
A consumer who adopts a service, platform, or product 
before it becomes widely used.

EARNED MEDIA
Favorable publicity gained through efforts such as word of 
mouth and editorial influence, rather than advertising.

ED CAL (EDITORIAL CALENDAR)
A calendar of special sections organized by topics/themes 
predetermined by media outlet.

EFFECTIVE COST PER THOUSAND (ECPM)
This term gets more specific and shows the cost of ad 
inventory based on the amount of impressions that were 
actually shown/paid.

EFFECTIVE REACH
The percentage of a target audience exposed to an 
advertising schedule a sufficient number of times to
produce a positive change in awareness, attitude,
or purchasing action.

EMBARGO
News that’s not to be published or reported before a specific date.

EMPTY NESTER
A parent whose children have left home.

ENGAGEMENT
One of the most overused and versatile terms in branding 
and marketing. The definition varies depending on the 
specific context but it generally means interaction between 
the consumer and the brand, such as the consumer going
to a location, making a purchase, reading content sponsored 
by the brand, commenting on said content, or participating
in a campaign.

EPK (ELECTRONIC PRESS KIT)
A digital press kit for use in a website newsroom,
also known as a Virtual Press Kit.

EVENT CREATION
Planning, organizing, and enacting public events.

EVENT MARKETING
The strategy of linking a company to a special event in order 
to generate revenue from the event fees, or to promote the 
company and its products.

EVERGREEN
A story or press pitch that has no time implications and
can be published at any time.

EXACT MATCH
In this kind of match, only queries that are an exact match 
will get your ad displayed. For example, if your keyword is 
magazine, any query or phrase that is a deviation, such as 
magazines, or women’s service magazine will not get your 
ad displayed. Also see Broad Match.

EXCLUSIVE
Article/interview that only one media outlet may report on.

EXPERIENCE
An engagement a brand offers its consumers.

EYE TRACKING
Process used to analyze how consumers scan web pages by 
tracking their eye movements, and points where they begin 
and end scanning.
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FACT SHEET
A sales sheet with useful product or service information. 
(Marketing) A brief review of an organization’s history, 
mission, financial support, or other information provided to 
the media. (Public Relations)

FAMILY LIFE CYCLE
The changes in income and consumption through various 
family stages. Emphasis is placed on the effects of marriage, 
divorce, birth, and death on the family and the individual 
life cycles that each family member experiences, such as 
leaving home, finding a partner, raising children, and then 
having those children leave home, thus completing the cycle 
and allowing it to repeat again.

FEATURE STORY
A special interest story mostly focused on specific people, 
places, and events not usually tied to popular news topics.

FLASH MOB
An assembly of people in a public space for a sudden or 

“surprise” demonstration or performance.

FLIGHTING
A method of focusing advertising funds by strategically 
running broadcast advertising during intervals, rather than 
continuously running them.

FLOG
A fake web blog or a blog used for marketing services, 
rather than actually expressing opinions or reporting.

FOUR P’S
Price, Product, Promotion, and Place.

FREEMIUM
A term coined by combining free and premium. It is a popular 
pricing strategy where a product or service (usually software 
or web service) offers initial/ basic features that are free, 
but then cost money when upgrading to a premium level 
or requesting more advanced options. Popular examples 
include Dropbox, Skype, Wix, Hulu, and LinkedIn, since one 
can obtain the basic service for free but must pay for the 
premium options.

FUTURECASTING
A technique used to envision future products, industries, 
competitors, challenges, or opportunities; a combination 
of forecasting and imagination.
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GAMIFICATION
The strategy of framing non-game contexts as games in 
order to better engage users in problem solving, learning, 
and even ROIs.

GATEKEEPER
The individual who controls the flow of information from 
the mass media to the group or individual. It also is used 
to indicate the individual who controls decision making by 
controlling the purchase process. In a traditional family, the 
mother often functions as the gatekeeper between the child 
and his/her exposure to the mass media and the purchase of 
toys or products.

GENERATION X
Born: 1965-1976
Current Population: 41 million

Sometimes referred to as the “lost” generation, this was the 
first generation of “latchkey” kids, exposed to lots of daycare 
and divorce. Known as the generation with the lowest voting 
participation rate of any generation, Gen Xers were quoted 
by Newsweek as “the generation that dropped out without 
ever turning on the news or tuning in to the social issues 
around them.”

Gen Xers are arguably the best-educated generation with 
29% obtaining a bachelor’s degree or higher (6% higher than 
the previous cohort). And, with that education and a growing 
maturity they are starting to form families with a higher level 
of caution and pragmatism than their parents demonstrated. 
Concerns run high over avoiding broken homes, kids growing 
up without a parent around, and financial planning.

GENERATION Y, ECHO BOOMERS OR MILLENNIALS
Born: 1977-1994
Coming of Age: 1998-2006
Age in 2004: 10 to 22
Current Population: 71 million

The largest cohort since the Baby Boomers, their high 
numbers reflect their births as that of their parents’ 
generation, the last of the Boomers and most of the Boomer 
II’s. Gen Y kids are known as incredibly sophisticated, 
technology wise, immune to most traditional marketing and 
sales pitches...as they not only grew up with it all, they’ve 
seen it all and been exposed to it all since early childhood.

Gen Y members are much more racially and ethnically 
diverse, and they are much more segmented as an audience 
aided by the rapid expansion in Cable TV channels, satellite 
radio, the Internet, e-zones, etc.

Gen Y are less brand loyal and the speed of the Internet 
has led the cohort to be similarly flexible and changing in 
its fashion, style consciousness and where and how it is 
communicated with.

Gen Y kids, often raised in dual-income or single-parent 
families, have been more involved in family purchases...
everything from groceries to new cars. One in nine 
Gen Yers has a credit card co-signed by a parent.
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GENERATION Z
Born: 1995-2013
Current Population: 23 million

While we don’t know much about Gen Z yet...we know 
a lot about the environment they are growing up in. This 
highly diverse environment will make the grade schools of 
the next generation the most diverse ever. Higher levels 
of technology will make significant inroads in academics, 
allowing for customized instruction, data mining of student 
histories to enable pinpoint diagnostics and remediation or 
accelerated achievement opportunities.

Gen Z kids will grow up with a highly sophisticated media 
and computer environment and will be more Internet savvy 
and expert than their Gen Y forerunners. More to come on 
Gen Z...stay tuned.

GENERATION: BABY BOOMERS
Born: 1946-1964
Current Population: 41 million

A baby boomer is a person who was born post World War II. 
Baby boomers are associated with a rejection or redefinition 
of traditional values. As a group, they were the wealthiest, 
most active, and most physically fit generation up to that 
time, and among the first to grow up genuinely expecting the 
world to improve with time. They were also the generation 
that received peak levels of income, therefore they could 
reap the benefits of abundant levels of food, apparel, 
retirement programs, and sometimes even “midlife crisis” 
products. One feature of Boomers was that they tended to 
think of themselves as a special generation, very different 
from those that had come before.

The term Generation Jones has sometimes been used to 
distinguish those born from 1954-1965 onward from the 
earlier Baby Boomers.

GENERATION: SILENT
Born: 1925-1942
Current Population: 50 Million

The generation of people born notably during the Great 
Depression and World War ll. Growing up in a post-crisis era 
in which conformity seemed to be a sure ticket to success, 
they are known to be conservative, risk-averse, married early, 
and strive for financial security. Taught to respect authority, 
they are civic-minded, loyal to their employers and country, 
and believe in traditional family values. Growing up in lean 
times when work was a privilege, they have a strong work 
ethic, and are team players that rarely rock the boat.

Despite being the first American generation smaller than 
the one before them, this group holds the majority of the 
nation’s wealth. They were instrumental in shaping the 
United States as an economic and military power, developed 
the space program, created vaccines for many diseases, and 
gave rise to the civil rights movement.

Nearly all retired, this generation is living longer and faces 
new challenges; managing income and expenses for an 
extended lifetime, chronic pain and diseases of aging, health 
care proxy and living wills, and long-term care.

GEO-FENCING
A virtual boundary, or “fence” is set up around a particular 
location. If you enter the geo-fence area, you may qualify 
for a discount or promotion. This is the basis for the age-old 
mobile advertising cliché: Walk past a Starbucks, and you’ll 
get a coupon beamed to your phone for $1 off a cup of 
coffee.

GEO-TARGETING
Determining the physical geographical location of a searcher 
and marketing more specific content based on knowledge 
about that area.
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GIF
An animated graphic where images are rotated in sequence. 
Used to convey additional information in a limited space.

GROSS RATING POINT (GRP)
The sum of all of the individual ratings in a media schedule. 
Quantifying ad impressions as a percentage of a population 
they reach rather than simple numbers.

GROWTH MARKETING
A strategic approach that aligns business strategy, marketing 
processes, and brand communication so they more 
effectively and efficiently drive growth.

GROWTH STRATEGY
Strategy with the purpose of winning a larger market share 
for a product or brand even at the cost of short-term loss.

GUERILLA MARKETING
A marketing practice that uses non-traditional channels to 
sell or advertise products or services. For example: street 
teams or wild postings.
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HARMONIZATION
The alignment of the elements of a brand across product 
lines or geographic regions.

HASHTAG
A tag originally used on the social network Twitter as a 
way to annotate a message. A hashtag is a word or phrase 
preceded by a #. Example: #yourhashtag. Hashtags are 
commonly used to show that a tweet (a Twitter message)
is related to an event or conference, online or offline.

HTML (HYPERTEXT MARKUP LANGUAGE)
The main language for creating web pages and other 
information for display on the web. Think of HTML as the 
brick and mortar of pages on the web. It provides content 
and structure while CSS supplies style.

HYPERLINK
A reference or link to data that can be followed automatically, 
usually by clicking on it.
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IMPRESSIONS (IMPS)
Total number of exposures. IMPs can measure the size of a 
media vehicle or the exposure of an advertising message. 
Impressions can be owned, paid, or earned.

IMT (INTEGRATED MARKETING TEAM)
Team comprised of various specialist firms working in 
collaboration to build a brand.

IN-KIND SPONSORSHIP
Payment of non-cash goods or services for media publicity.

IN-STORE MARKETING
Marketing activity demonstrated within a store, such as 
product demonstrations, free sampling, etc.

INBOUND MARKETING
A style of marketing that focuses permission-based 
techniques so that businesses can be found by potential 
customers, convert those prospects into leads and 
customers, and analyze the process along the way. Inbound 
marketing leverages tactics such as SEO, blogging, social 
media, lead generation, email marketing, lead nurturing, and 
analytics.

This is in direct contrast to outbound marketing, which 
utilizes traditional interruptive marketing tactics such as 
direct mail, trade shows, print and TV advertising, and
cold calling.

INFOGRAPHIC
Visual representations of data or knowledge designed to 
present complex information concisely and clearly.

INTEGRATED MARKETING
A planning process designed to assure that all brand contacts 
and experiences received by a customer or prospect are 
relevant to that person and consistent over time.

INTERNAL COMMUNICATIONS
Communication between employees and stakeholders 
within the same company.

INVOLVEMENT
Measurement of a consumer’s commitment to purchasing 
a certain brand and how much the brand relates to the 
consumer’s ideals and values.

IP ADDRESS (INTERNET PROTOCOL ADDRESS)
A label used to differentiate each computer system 
connected to the Internet.
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JAVASCRIPT
A programming language used to refresh content and add 
interactivity to websites.

JPEG
A graphics format that displays photographs
and graphic images.

JUST IN TIME (JIT)
A strategy designed to improve a businesses return on 
an investment by saving costs on unused inventory; the 
philosophy of “having the right material, at the right place,
at the right time, and in the exact amount needed.”
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KEYWORD
Word or item used by consumers to search for information.

KEYWORD MARKETING
See Search Engine Marketing.

KEYWORD TARGETING
Advertisers select a list of keywords related to their 
businesses or products. Later on these words are matched 
to different banner ads and text ads which will be shown 
every time the chosen keywords are used or according to 
the website content.

KPI’S (KEY PERFORMANCE INDICATORS)
Measure of seeing whether or not users are engaging 
with a brand and a web page, rather than just browsing it 
or viewing it. Example: see “Click-Through Rate” and/or 

“Conversion Rate.”

A 

C 

E 

G 

I 

K 

M 

O 

Q 

S 

U 

W 

Y

http://www.thehalogroup.com


The Halo Group  |  350 Seventh Ave / New York, NY 10001  |  212-643-9700  |  thehalogroup.com

LEAD TIME
Period of time that reporters and producers need to prepare 
stories and information for publication or broadcast. (Public 
Relations) Period of time that a publication requires between 
receipt of advertising materials and printing. (Advertising)

LIFETIME VALUE (LTV)
A figure companies use to understand the costs of acquiring 
new customers by calculating a rough value for how 
much money a customer will spend in his/her lifetime. For 
example: If a consumer buys a pack of gum, it means a 
dollar in gross revenue to the gum company. If the average 
Orbit Gum customer buys 360 packs of gum over a lifetime, 
then the lifetime value is $360. It’s useful for understanding 
how much money to spend to acquire a new customer.

LIKE
A way for consumers to show that a web page or its
content has been viewed positively. Generally associated 
with Facebook.

LINK BUILDING
An aspect of search engine optimization in which website 
owners develop strategies to generate links to their site from 
other websites with the hopes of improving their search 
engine ranking. Blogging has emerged as a popular method 
of link building.

LONG-TAIL KEYWORDS
Longer key phrases that typically produce less search 
volume but higher revenue for a well-placed company. 

“Samsung 36-inch LCD TVs” is a long-term variant of the 
head term “LCD TV.”

LOWER THIRD
A graphic placed in the lower-third strip of a screen (mostly 
in the television industry) often used to display information 
about what is happening in the video, such as the person 
speaking, the place, etc.

LURKER
A person who reads online discussions on a message board, 
newsgroup, social network, or other interactive system, but 
rarely or never participates in the discussion.
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MAKEGOOD
Financial credit that advertising media, such as newspaper 
and television stations, give to advertisers when they make 
an error (e.g., broadcasting a commercial at the wrong time).

MALL INTERCEPT
The process of intercepting shoppers at a mall and 
administering surveys in order to gather data and/or insights 
into the market, product, and consumer.

MASTHEAD
The name of a newspaper or periodical printed in large type 
at the top of the front page.

MEDIA
The channel for the communication of information, including 
newspapers, magazines, radio, TV and the Internet.

MEDIA ALERT
A written notice sent to the media providing information (e.g., 
who, what, when, where, and why) on time-sensitive news.

MEDIA CHANNEL
The platform for the communication of information, including 
newspapers, magazines, radio, television, and the Internet.

MEDIA EQUIVALENCY
Measuring the exposure value of a sponsorship or editorial 
content by adding up all the coverage it generated, and 
calculating what it would have cost to buy a like amount of 
ad time or space in those outlets, based on media rate cards. 
(Public Relations)

MEDIA KIT
See Press Kit.

MEDIA WEIGHT
The size of the audience an ad campaign reaches.

MEME
Ideas shared across the web. A meme is not necessarily
a video or an image, but generally is.

META FEED
A channel of RSS feeds.

META TAG
An HTML code that provides information about the
web page, such as who created it, keyword data,
update frequency, etc.

META TEAM
A large team made up of smaller, specialist teams.

METRICS
Set of measurements that quantify results.

MICROSITE
An individual web page or small cluster of pages meant to 
function as a discrete entity within a website. The microsite’s 
main landing page can have its own domain name. It often 
functions as a form of content advertising for its parent site 
or brand.
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MICROTRANSACTION/MICROPAYMENT
Usually occurring online, microtransactions involve very small 
sums of money. PayPal defines microtransactions as less 
than 12 USD, but they also can be only a few cents.

MILLENNIAL
A person who reached adulthood or young adulthood around 
the year 2000.

MORES
The customs, values, and behavior accepted by a
particular group.

MOUSETRAPPING
Attempting to keep a user on a website for a longer period of 
time through various methods, such as disabling the “Back” 
command on a browser or using pop-ups to make it more 
difficult to leave the site.
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NATIVE ADVERTISING
Paid content that takes on the look and feel of an
editorial post.

NEGATIVE KEYWORDS
Keywords that prevent your ad from appearing when a 
search includes a keyword that isn’t relevant to your ad. 
For example: “Chocolate cookies” your ad will appear, 

“Chocolate chip cookies” your ad won’t appear. The negative 
keyword is: chip.

NEWS GROUP
A web-based discussion about a particular topic where news 
servers send messages from one user to another.

NIH SYNDROME
The tendency of a company, department, employee,
or consultant to reject any idea “Not Invented Here.”
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OOH (OUT-OF-HOME)
Advertising and branding that reaches consumers while they 
are outside of their homes. Examples include billboards, 
subway ads, pamphlets handed out on the street, etc. This 
marketing usually operates in public spaces and acts in 
contrast to things like targeted Internet ads.

OP-ED (OPINION EDITORIAL)
Article authored and submitted to newspapers by unaffiliated 
known writers.

OPEN SOURCE
A program with a source code available to the public for free 
use and modification. It is often a collaborative effort where 
programmers improve upon a code and share it with the 
community to allow further improvements.

OPT-IN
When customers express permission for a marketer to send 
them information.

OPT-OUT
When customers express they no longer want to receive 
information from a marketer.

ORGANIC SEARCH
Listings that appear solely because a search engine has 
deemed it editorially important for them to be included, 
regardless of payment. See also Paid Search.

OUTCOME
Goals desired from a PR action, including changes in 
consumer behavior or attitude, which can include
awareness, understanding, advocacy, participation,
and supportive behavior.

OUTPUT
Broad term referring to media placements generated by
PR activities, used to measure ROI. For example: number
of articles, inches, and impressions.
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PAID SEARCH
Listings that appear as a result of paid search engine 
marketing. See also Organic Search.

PARALLEL THINKING
A brainstorming technique in which everyone thinks in the 
same direction at the same time, generating a range of 
usable ideas; the opposite of Socratic thinking, in which 
one person succeeds by proving the other wrong.

PAY PER CLICK (PPC)
A model where advertisers pay the publishers they partner 
with a certain amount or percentage for each click the
ad receives.

PERFORMANCE MONITORING
A formalized system for measuring an organization’s 
performance in various areas, such as profit, publicity, etc.

PERSONAS
Fictional characters’ brands created to represent within
a targeted demographic.

PITCH
Letter written to a reporter to introduce a source/product 
and gauge their interest.

PLACEMENTS
Stories that ran in the media. (Public Relations) Paid print 
advertisements. (Advertising)

PODCAST
Audio or visual episodes subscribed to and/or downloaded 
from the web.

POOL OUT
Additional commercial advertisements written similarly to a 
previous commercial within the same advertising campaign.

POP (POINT OF PURCHASE)
Promotional materials placed at the contact sales point 
designed to attract consumer interest or call attention 
to a special offer.

POP-UP AD
Ads that appear in a new browser window without the user 
choosing to engage.

PORTAL
A web page that offers many options for exploring a site and 
contains “portlets” or links to other places on the site.

POS (POINT OF SALE)
The place where a retail transaction is completed.

PRESS CLIPPING BUREAU
Organization that monitors a wide range of media sources 
(i.e., newspapers, magazines, television, radio talk shows, 
and newscasts) in order to collect and log mentions of the 
publicist’s product, service, or organization.

PRESS CONFERENCE
Presentation to invited media usually regarding breaking 
news followed by a question-and-answer session. Also 
known as a news conference.

PRESS KIT
A branded packet of materials handed out to the media. It 
normally contains background material, photographs, bios 
and news releases. Also called a Media Kit.
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PRIMARY RESEARCH
Information that comes directly from the source, usually 
potential customers. This information is gathered via surveys, 
focus groups and other methods.

PROGRAMMATIC BUYING
Online display advertising that is aggregated, analyzed, and 
optimized via software interfaces and algorithms. It is the 
application of artificial intelligence and programs used to
bid on advertising inventory and deliver relevant programs
to consumers.

PROMOTIONAL ADVERTISING
Advertising designed to increase sales of a particular
product or service and can include but is not limited to
free giveaways, product placement, etc.

PSA (PUBLIC SERVICE ANNOUNCEMENT)
Public interest messages disseminated without charge or at 
a reduced rate and with the objective of raising awareness 
and/or changing attitudes regarding an issue or idea.

PUBLICIST
A public relations professional who specializes in generating 
and managing publicity for a person or organization.

PUBLISHER
Any person or company that publishes content. Content can 
be produced in physical form (i.e., newspaper or magazine) 
or digitally via a site, digital application or blog.

PUBS (PUBLICATIONS)
Printed newspaper and magazine media.

PULSING
Increasing the intensity and frequency of advertisings during 
some periods and lowering them during other periods. See 
also flighting.

PUSH NOTIFICATION
An update sent from an app to a user’s device, outside of the 
app, in order to inform them of something specific. Some 
examples could be a breaking news item, an app update, or 
a notice that a friend has joined a specific app/service.
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QR CODE
Quick Response Code. A scannable code similar
to a barcode, that stores specific information, generally
a hyperlink.

QUALITATIVE DATA
Data measuring characteristics of consumers, views,
etc., rather than amounts.

QUANTITATIVE DATA
Data that can be measured numerically and precisely, such 
as attendees of an event, clicks on an ad impression, etc.
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RATE
Cost of a unit of space or time in an advertising
media vehicle.

RATING
The percentage of a specific population group which is 
exposed to a single issue or broadcast. In television, a
rating is the number of households with their television
sets tuned to a particular program for a specified length
of time. In print media, ratings are computed using
survey data about actual readership.

RAW FOOTAGE
The original and unedited footage captured while shooting.

REACH
The number of different or unduplicated homes or persons 
who are exposed at least once to an advertising schedule.

REACH AND FREQUENCY
Quantitative terms used to describe the size and repeat 
exposure of audiences to a media schedule over time.

READERSHIP
Readership of a publication includes a multiple of its 
circulation, assuming that it will be passed-along. (Media)

REAL COST PER THOUSAND (RCPM)
The most accurate view of ad space of the three, this 
provides the real worth because it takes into account the 
total owned (paid) and earned (unpaid) imps that occurred, 
not just the ones that paid.

REAL-TIME BIDDING
Selling and buying ad display in real time and for one 
frame at a time, as opposed to normal packaged buying. 
The process involves a user visiting the site with one ad 
displayed at which point the Exchange Server calls the Ad 
Network to see which advertiser gets to serve the ad to
the user.

RECALL
Consumer ability to remember or recall a brand name, and 
a measure of how well the brand is connected with the 
product type. Companies often measure this via consumer 
surveys and interviews.

REMARKETING
The process of using cookies to create and implement 
targeted ads for users after they have left a site. Servers 
give the cookies to advertisers like Google, who can then 
use them to place ads such as sidebar ads on web pages 
unrelated to the original content.

RETWEET/MODIFIED TWEET
Retweeting a Tweet means sending it out exactly as it was 
to a new group of followers in order to spread the content, 
while a Modified Tweet can be slightly changed from the 
original text but still functions similarly to a Retweet.

ROLL OUT
Gradual introduction of a new product or service
to the market.

ROP (RUN-OF-PAPER)
An option for print advertising that does not designate
a preferred placement. These ads can run on any page
within the paper.
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ROS (RUN-OF-SITE)
An option for display advertising that places ads on a rotation 
in all non-custom ad spaces. These ads can run on any page 
within the site that doesn’t have an ad already designated for 
that unit.

ROUNDUPS
Feature stories on similar products/companies reviewed and 
compared together.

RSS (RICH SITE SUMMARY)
A method of publishing frequently updated information, 
such as feeds and blog entries, as well as a method of 
automatically syndicating data. When it delivers the data
it is called a feed.
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SALES FUNNEL
A visual representation of the sales process from initial 
contact to final sale.

SAMPLE SURVEY
Surveying a subset of individuals within a population in
order to generalize to the population as a whole.

SATELLITE MEDIA TOUR
A series of live or taped pre-booked television/radio 
interviews with reporters across the country.

SEARCH ENGINE
A search engine helps you find information on the Internet 
based on your search query. Google and Bing are the
two most popular search engines in the US, but there
are many others.

SEARCH ENGINE OPTIMIZATION
The process of improving the volume or quality of traffic
to a website from search engines via unpaid or organic 
search traffic.

SEARCH QUERY
What a user types into a search engine in order to satisfy 
his/her information needs.

SECOND SCREEN
A screen second to the television where the same content 
can be viewed, such as a computer, tablet, or smartphone.

SECONDARY RESEARCH
Market research that’s already compiled and organized for 
you. Examples of secondary information include reports and 
studies by government agencies, trade associations, or other 
businesses within your industry. The summary and synthesis 
of research collected (e.g., from clinical trials, research 
subjects, etc). See also Primary Research.

SEGMENTATION
Aggregating prospective buyers into groups with similar 
needs and predicted responses to marketing.

SENTIMENT
The prevailing attitude investors have toward anticipated 
price development in a market.

SIC (STANDARD INDUSTRIAL CLASSIFICATION)
A series of government-created six-digit codes used to 
categorize business activities.

SITUATION ANALYSIS
Summarization of company’s capabilities, customers,
and business environment.

SIZZLE REEL
Engaging video showcasing a mix of media hits or
creative executions.

SOCIAL AUDIT
A formal review of a company’s endeavors in social 
responsibility, such as charitable donations, energy
efficiency, reasonable benefits, etc.
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SOCIAL GRAPH
A graph depicting personal interactions and relations 
between Internet users. It can be a way of displaying the 
reach and intricacies of a social network.

SOCIAL NETWORK
A network of people that can be leveraged to spread ideas
or messages using viral marketing campaigns.

SOUND BITE
A very brief quote excerpted from a person’s
broadcast interview.

SPOKESPERSON
An expert source willing to speak on behalf of a
product/company.

SPOT BROADCAST
Airing commercials on radio or television within
specific DMAs.

STAKEHOLDER
A person with a vested interest in a company or business.

STICKINESS
The average amount of time a site can keep a user before 
he/she leaves the site.

SURROUND SESSION
When a user receives ads from a single advertiser 
throughout their entire experience at a site.

SUSTAINED INNOVATION
A new product source or business that enhances the market.

SWEEPSTAKES
Promotion in which prizes are given to winners selected only 
by chance and at random from the entries received (unlike a 
contest where participants compete). Sweepstakes do not 
require a purchase.

SWOT (STRENGTHS, WEAKNESSES, 
OPPORTUNITIES, AND THREATS)
Marketing analysis that uses all of the aforementioned to 
position a company among its competitors in the market.

SYNDICATED
One party creates the content and it is published in many 
places. Examples: A TV show (Law and Order) is created by 
one production company (Wolf Films/Universal Television) 
and then it is shown on many other cable stations. A 
columnist writes one column and it is published in many 
newspapers. The benefit of syndication is that you get a 
much wider audience for your content. On the Web you 
create content for your website or newsletter and with an 
RSS feed you can syndicate it to news aggregator websites 
or other sites that publish similar content.
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TAGLINE
A catchphrase or slogan used in advertising and branding.

TAKEOVER
An immersive ad experience that hijacks a web page for a 
few seconds.

TARGETING
Narrowly focusing ads and keywords to attract a specific, 
marketing-profiled searcher and potential customer. You 
can target to geographic locations (geo-targeting), by days 
of the week or time of day (dayparting), or by gender and 
age (demographic targeting). Targeting features vary by 
search engine. Newer ad techniques and software focus on 
behavioral targeting, based on web activity, and behaviors 
that are predictive for potential customers who might be 
more receptive to particular ads.

3D PRINTING
The process of using a digital model and 3D printing machine 
to print out a 3D solid object in virtually any shape. Here is an 
example from a branding experience Coca-Cola created.

TRAFFIC
Total number of visitors a web page receives.

TRENDING
Something that is trending is currently a popular and talked-
about topic with intense consumer/user engagement, 
whether it be a person, brand, or campaign, etc., most 
noticeably via social media platforms such as Twitter.

TROLL
An Internet user who intentionally aggravates other users 
and sows discord on a shared platform by posting offensive, 
inflammatory, or obviously off-topic comments and content. 
The concept of an Internet troll has spawned a popular 
meme, Trollface / Coolface / Problem?

TURFISMO
The tendency of managers to protect their autonomy at the 
expense of collaboration.
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UNCONFERENCE
A relatively unstructured conference that takes form as it is 
happening rather than being pre-arranged. The participants 
shape it rather than having speakers outline the topics.

UNIQUE VISITOR
Counting individuals that visit a website separately, 
regardless of how many times they visit, as opposed to total 
number of visitors which could just be one person visiting 
multiple times.

UNIVERSE
The total number of individuals who make up your
target audience.

URL (UNIFORM RESOURCE LOCATOR)
A string of text web browsers used to define locations
on the web.

USABILITY
A measure of how easily a website can be navigated.

USER-GENERATED CONTENT (UGC)
Content generated by users of a site rather than site 
administrators, such as Tweets, comments, blogs, videos
on YouTube, etc.

USP (UNIQUE SELLING PROPOSITION)
The idea that a unique proposition will convince consumers 
to adopt a new brand or even abandon their old brands for 
new ones.
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VALUE ADDED
The amount by which the value of a brand is increased during 
each stage in its production.

VALUE PROPOSITION
An innovation, feature, or service designed to make a brand 
or product attractive to consumers.

VIDEO NEWS RELEASE (VNR)
Pre-produced segment made to look like a news report that 
is then distributed to television/radio stations nationwide.

VIEW-THROUGH RATE (VTR)
Percent of viewers that were served a digital ad, did not click 
on that ad, and visited the site independently.

VIEWABILITY
A measure of how likely a user is to see a certain amount of 
ad impressions on a web page, taking into account factors 
such as placement, eye tracking, etc.

VIEWS
Viewers that were served and visited the site independently, 
but did not click on an ad.

VIRAL
Website content, such as a video that goes viral, will spread 
rapidly across the Internet through sharing websites, email, 
and social media.

VIRAL MARKETING
A technique by which social networks are used to spread 
ideas or messages, through the use of affiliate programs, 
co-branding, emails, and link exchanges online, or offline, 
through use of word-of-mouth advertising.

VIRTUAL AGENCY
A team of specialist firms that work together to build a 
brand. Also called an IMT ( Integrated Marketing Team) or 
MetaTeam.

VLOG
A video blog.

VO (VOICE-OVER)
A pre-recorded voice track of a narrator speaking, usually 
played with footage in a commercial, documentary, etc., 
and designed to complement or explain this footage.
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WEARABLE TECH
Clothing and accessories that incorporate technology and 
electronics such as shirts with Bluetooth technology that 
light up when calls are received.

WEAROUT
When an ad has no discernable effect on a brand due to 
being aired too many times.

WEB TV
Television set-top boxes that allow users to browse the 
Internet from their televisions without a computer system.

WEBINAR
A seminar that is transmitted and viewed via the Internet.

WIDGET
A small application with limited functions that an end user 
can install and execute within one page.

WIKI
A web application that allows multiple users to add, delete, 
and modify content usually related to one topic.

WIRE SERVICE
An electronic news service that supplies news to member 
newspapers, radio, television stations, etc.

WORD CLOUD
A visual representation of data collected from a website 
and used to highlight keywords.

WORD OF MOUTH (WOM)
A form of communication in which people voluntarily 
promote a brand, resulting in a brand with a high level 
of authenticity. Also see Buzz Marketing.
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ZAG
A disruptive innovation that yields a competitive advantage; 
the differentiating idea that drives a charismatic brand.

ZAP
To rapidly change channels.

A 

C 

E 

G 

I 

K 

M 

O 

Q 

S 

U 

W 

Y

http://www.thehalogroup.com


SOURCES 

The Brain Trust at Halo with assistance from the following: James Deaker, Vice President of Advertising and Data Solutions; AMA Dictionary; 
ADTELLIGENCE; PRESSfeed; Small Business Entrepreneur; BusinessDictionary.com; The Ultimate Glossary: 120 Social Media Marketing Terms Explained.


